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& INNOVATION
WHITE PAPER

INVESTING IN  LIFE ®

L. The Future of Life Insurance Brand and White Papers

Challenge:  Visually communicate founder’s vision for the future of life insurance by 
designing a logo, white papers and imagery.

Solution:  Layered epic imagery, active headlines and earth-tone hues set a 
grounded stage for ground-breaking ideas.

THE FUTURE OF 
LIFE INSURANCE

By Jon Sabes, CEO
April 16, 2018

WHITE PAPER  

PART TWO

EXPERIENCE DESIGNED
 FOR PERSISTENCE

L  |  11

ANCESTRY 
REPORTING

TARGET MARKET: 
PROGRESSIVE 

CONSUMERS

Our product suite is designed to engage and enlighten the most progressive 

knowledge-hungry consumers in the market today. Not every consumer 

wants to know their biological ancestry or if they have a genetic mutation 

that increases their risk of developing a particular disease. However, there 

are consumers who feel differently. Our digital MGA is designed to engage 

them with a radically transparent conversation about science that can tell 

them about their biological selves.

 

One of several reports included within our product suite is a genealogy 

report that indicates ancestral composition. Potentially, our report could 

inspire new adventures. Phones light up for different reasons and the 

incentive to gather changes family dynamics. A richness of life ensues  

and conversations take on new meaning for the progressive consumer. 

ANCESTRAL COMPOSITION REPORT

Region 1 Region 2 Region 5 Region 6Region 3 Region 4

Country 1  xx%
Country 2 xx%
Country 3  xx%
Country  4 xx%
Country  5 xx%
Country  6 xx%

Details about your ancesty composition

Country 1

Country 2

Country 3

Country 4

Country 5

Country 6

Country 7

Country 8

Country 9

Country 10

For illustration purposes only.

Report creates platform 
for continuous consumer 
engagement
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YouSurance Imagery and Packaging Development

Challenge:  Design packaging and imagery consistent with founder’s vision for the 
future of life insurance.

Solution:  Unique combination of high quality printing, lifestyle and science imagery 
with a futuristic vibe.
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Minimum clear space around 
the wordmark is the height 
of the “o”

When used as an identity mark,
minimum clear space around 
the logo is 25% of the diameter.

Brand Guidelines: Wordmark and Logo Spacing

To preserve the Orange Tree wordmark and logo integrity, it is important to maintain a minimum clear space. 

Minimum clear space is the smallest distance allowed between the logo and anything else, including
copy, page edges or image edges.

Minimum wordmark size should be 1.63" w x 0.6" h. Minimum logo size is 0.6" diameter.

1.63" w

0.6" h

0.6" diam.

When used as a secondary graphic 
element (as shown on pg. 5), minimum 
clear space around the logo is 10% 
of the diameter. The Orange Tree 
wordmark should be used in color 
on the page.

Brand Style Guide 6

Orange Tree Employment Screening Brand Identity and Visual Brand Guide 

Challenge:  Re-brand business with big plans for growth

Solution:  Allow for organic development in partnership with marketing and sales 
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Regional Media Championships Event Materials

Challenge:  Design logo and conference materials to help communicate event to 
attendees. Included invitation, forms, program booklet, logo and signage

Solution:  Incorporate consistent graphics with a clean look 

2014

presented by the Virginia High School League and Jostens

Roanoke

Fredericksburg

Richmond

Photo courtesy of Fredericksburg Area TourismPhoto courtesy of Roanoke Valley Convention & Visitors Bureau Photo courtesy of Richmond Region Tourism

October 6
Fredericksburg
@ Fredericksburg Expo Center

October 8
Roanoke
@ Sheraton Roanoke Hotel  
& Conference Center

October 10
Richmond
@ Greater Richmond 
Convention Center

The top names in scholastic media are coming to Virginia this fall to teach a variety 
of courses in yearbook, newspaper, magazine, broadcast and online! This is also your day 
to celebrate your publication rankings, and Multimedia Contest results! 

CONTACT | For information about the RMC, please contact
  Lisa Giles at 434.977.8475, lgiles@vhsl.org.

SAVE THE DATES | 3 locations 

MEET THE PROS | 6 featured speakers 

MICHELLE CORO | An award-winning 
multimedia adviser at Desert Vista High 
School [AZ], Coro advises broadcast, 
online, newspaper and yearbook programs. 
She encourages her students to explore 
writing, videography, digital photography 
and technology in all her classes. Coro also 
serves as one of the campus’ web directors 
and on the administrative council team.

MITCH EDEN | Honored by the Society 
of Professional Journalists with its 
Distinguished Teaching in Journalism 
Award, Eden advises the award-winning 
Kirkwood Call newspaper, Pioneer 
yearbook and thekirkwoodcall.com 
website at Kirkwood High School [MO]. 
Eden has been teaching scholastic 
journalism for 18 years.

DEANNE BROWN | Recently named the Max 
R. Haddick Journalism Teacher of the Year in 
Texas by the ILPC, Brown has advised the 
award-winning Featherduster newspapaper 
and taught photojournalism at Westlake High 
School [TX] for 28 years. The Featherduster 
has received top state and national awards. 
Brown has also received the Edith Fox King 
and the TAJE Trailblazer Award. She currently 
serves as president of the Association of 
Texas Photography Instructors.  

LOGAN AIMONE | A journalism educator 
from Minneapolis, Aimone works with the 
team at Student Newspapers Online helping 
students and advisers be successful in a 
digital world. Previously, he was executive 
director of the National Scholastic Press 
Association and was a journalism teacher 
and media adviser in Washington state, 
where his students earned top national 
honors. He is a past DJNF Distinguished 
Adviser and Washington state journalism 
adviser of the year. He has co-authored two 
journalism textbooks.

BRUCE WATTERSON | A passion for teaching 
combined with a desire to inspire creativity, 
imaginative approaches and maybe even a 
little risk taking, make Watterson a popular 
workshop instructor with both students and 
advisers throughout the country. Honored 
most recently with the CSPA Joseph M. 
Murphy Award for distinguished contributions 
to the student press, Watterson currently 
chairs the CSPA national awards and judging 
practices committee.

BECKY LUCAS TATE | While advising both 
the newspaper and yearbook at Shawnee 
Mission North High School [KS] for the 
past 25 years, Tate has received a Gold Key 
from CSPA in 2010 and Medal of Merit from 
JEA in 2008. She was named a Special 
Recognition Adviser in newspaper by the 
Dow Jones Newspaper Fund in 1997 and in 
yearbook by the Journalism Education
Association in 1999.

presented by the Virginia High School League and Jostens

REGISTER BY SEPTEMBER 2626
2014 Regional Media Championships 

LEARN | The most respected names in scholastic journalism are coming 
 to Virginia this fall to teach the fundamentals and latest
 trends in broadcast, newspaper, online, magazine and yearbook.
CELEBRATE | This is also your day to celebrate your success with individual  
 awards and media ratings announced at the Awards Luncheon.

REGISTRATION MATERIALS | Watch your mailbox when you return after
 summer break for full registration materials.
QUESTIONS | Call or email Lisa Giles at lgiles@vhsl.org  or  434.977.8475

October 6
Fredericksburg
@ Fredericksburg Expo 
& Conference Center

October 8
Roanoke
@ location to be 
determined

October 10
Richmond
@ Greater Richmond 
Convention Center

Regional Media Championships 
presented by the Virginia High School League and Jostens

2014

Building better citizens through student activities  

Building better citizens 
through student activities  
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Ballroom A
Watterson

9-9:50 What is It About a Great Yearbook | YB

10-10:50 Eye-Catching Yearbook Design & Graphic Packaging | YB

11-11:50  Why is Type So Important and What’s Hot in Type | YB

12-1:50  (no session - see you at the Awards Banquet!)

2-2:50 Inspiration for Great Storytelling and Coverage | YB

3-3:50 Quick…No Time Like the Present to Eliminate Clutter | YB

2014

Building better citizens through student activities  

Building better citizens 
through student activities  

O
CT
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Savage Parks & Recreation

Check us out 
on Facebook,
Twitter & 
Pinterest!

Critter
CAMP
is back!
page 26

Park
Guide

INSIDE

Theater
Classes
page 27

SPRING & SUMMER 2014

Feb-Aug

Fabulous
Fridays!
Start in June
page 18

DISCOVER Savage!DISCOVER Savage!
www.cityofsavage.com  |   (952) 224-3420 www.cityofsavage.com  |   (952) 224-342023 24

Ocean Commotion  |  Monday, June 30

Have you ever wanted to live in the ocean? We are going to make so much commotion in the ocean today. Participants will make 
3-D oceans and sand castles out of sand dough; play games like Swim Fishy-Swim, My Ocean is Calm, and Not in My Ocean; go 
fishing at McColl Pond; and make fish to take home. We may also get a little wet when we play the fun game, Cup-Dump. Please 
bring a bag lunch with a drink and a water bottle.

Activity #312943-01 
K to 6th-graders $23 per person  ELC at Community Park
June 30 9:00 a.m. – 3:00 p.m. Registration Deadline: Sunday, June 22

Intro to Lacrosse Camp  |  June 23 - 26

Sports Unlimited programs are designed for children in kindergarten through 6th grade, regardless of skill or ability. Their 
camps are based on the philosophy of providing all children with the opportunity to develop sport skills in a fun, safe and non-
competitive environment. Sports Unlimited coaches will teach the fundamental skill NON Contact or also known as Soft Lacrosse 
using small group activities, scrimmages and fun games. Individual skills that will be taught are catching, throwing, scooping 
and cradling. Participants also will learn the rules of lacrosse while working on team play and sportsmanship. Campers will be 
divided by age and skill level. Sports Unlimited provides all equipment and has a staff ratio of 1-8. Please bring a water bottle, 
sunscreen and a snack each day. 

Activity # 312204-01   
K to 6th-graders $76 per child  Savage Sports Center,13450 Dakota Ave. 
June 23 - 26  9:00 - Noon Registration Deadline: Sunday, June 15

Cheerleading ~ Dance ~ Tumbling Camp!  |  July 14 - 17

Learn to cheer with Sports Unlimited in an introductory program designed for children ages 4 to 8 years old. This camp helps 
children explore cheerleading, dance and tumbling in a fun and non-competitive setting. No pressure, just lots of fun while these 
young children participate in learning motion/jump technique, sideline/ performance cheers, and dance routines. On the final 
day, participants will perform a cheerleading program in front of their friends and loved ones. Each participant will receive a 
water bottle and pom-poms. The cheerleading staff is trained to meet the individual needs of young children and has a staff to 
camper ratio of 1:8. Participants should wear appropriate clothing/shorts/T-shirt and tennis shoes. Please bring two snacks, a 
water bottle and sunscreen on each day.

Activity #312242-02 
July 14 - 17 
9:00 a.m. - Noon 
ELC at Community Park 
4- to 8-year-olds  
$82 per person
Registration Deadline: Sunday, July 6

YOUTH SPORTS
Register early 

to secure your spot 
& to avoid program 

cancellations! YOUTH ACTIVITIES

Ultimate Frisbee Camp  |  July 21 - 24

What is Ultimate Frisbee? It’s combination of non-stop movement and athletic endurance of soccer, with the aerial passing skills 
of football. A game of Ultimate is played by two seven-player squads with a high-tech plastic disc on a field similar to football. 
The object of the game is to score by catching a pass in the opponent’s end zone. Ultimate is the fastest growing sport on high 
school and college campuses. Sports Unlimited will teach us all we need to know about the game of Ultimate Frisbee with the 
emphasis on FUN! Please bring a water bottle, sunscreen a snack and a great attitude!

Activity #312253-01 
8- to 14-year-olds  $76 per person
July 21 - 24 1:00 - 4:00 p.m.  Community Park 
Registration Deadline: Sunday, July 13

Anything Goes Day!  |  Tuesday, July 2

Today is all about what you want to do. Do you want to play 
dodgeball? How about flag football or even a giant game of 
checkers? Since today is all about you, we will have all of our 
outside game equipment on hand and you tell us what games 
you would like to play. Want to make some crafts? Well, step 
inside our crafting hut. We will have all of our crafting supplies 
on hand so you can let your creativity flow. We will be ready 
for anything and with everything on hand, it’s an Anything 
Goes Day!  
Please bring a bag lunch with a drink and a water bottle.

Activity #312942-01 
K to 6th-graders  $20 per person  
ELC at Community Park
Tuesday, July 2 9:00 a.m. - 3:00 p.m. 
Registration Deadline: Sunday, June 23
 

MN Twins Day  |  Tuesday, July 2 
We’re gonna win Twins! Are you ready to help cheer on the Minnesota Twins 
as they battle against the Kansas City Royals? We will meet at the McColl Pond 
ELC and play some group games before it’s time to load onto the bus to head 
to Target Field. The bus will leave at 10:45 a.m. and return about 4:00 p.m. 
Please bring a bag lunch with a juice box and wear your summer camp shirt if 
you have one. Plastic bottles and cans are not allowed in Target Field. 

Activity #312944-01 
1st- to 6th-graders 
$32 per person
July 2 
9:00 a.m. - 3:00 p.m. 
ELC at Community Park
Registration Deadline: Sunday, June 8

www.cityofsavage.com  |   (952) 224-3420 www.cityofsavage.com  |   (952) 224-34203 4

SPRING BREAK
The Wizard of Oz Musical Theater Class |  March 25—26

Attention all Wizard of Oz fans!  Let’s put on a musical!  We will learn dialogue, songs and dances from the Wizard of Oz and put 
them together in a show that will be presented at the end of camp.  Everyone will receive solo speaking lines! No experience 
necessary.  Mayer Arts believes that teaching the arts is not only providing training for those who are serious about learning but 
also to just have fun!  The goal is for students to not only find a love for the arts, but also build healthy habits and self-esteem —
skills that will be helpful for the rest of their lives!  Please make sure to wear comfortable clothes and shoes. Don’t forget to bring 
a water bottle.  Friends and family are invited to observe a special performance on the final day of class.   

Activity #  212942-01  
4- to 9-year-olds $60 per person  ELC at Community Park , 13550 Dakota Ave. 
March 25-26 1:00 - 4:00 p.m. Registration Deadline: Sunday, March 16

Soccer Camp  |  Monday, March 24 

Sports Unlimited camps provide fundamental skill devel-
opment for boys and girls entering kindergarten through 
6th grade, regardless of skill or ability.  The camps are 
based on the philosophy of providing all children with 
the opportunity to develop sports skills in a fun, safe and 
non-competitive environment.  Sports Unlimited staff will 
focus on helping participants learn the rules of soccer while 
working on team play and sportsmanship.  Individual skills 
that will be taught are shooting, passing and dribbling; 
along with strategies of offense and defense.  Children will 
be divided by age and skill level.   Please bring shin guards, 
a water bottle and a small snack.   

Activity #  212291-S3 
K - 6th-graders  $45 per person
March 24 10:00 a.m. - 1:00 p.m.
Savage Sports Center, 13450 Dakota Ave. 
Registration Deadline:  Sunday, March 16

T-Ball Camp  |  Tuesday, March 25

Sports Unlimited camps provide fundamental skill 
development for boys and girls ages 4 to 3rd grade, regardless 
of skill or ability.  Sports Unlimited staff will focus on helping 
participants learn the rules of baseball while working on team 
play and sportsmanship.  Individual skills that will be taught 
are throwing, catching, hitting, base running and fielding.  
Children will be divided by age and skill level. Staff to camper 
ratio is 8-1.  Please bring a baseball glove, water bottle and 
small snack. 

Activity #  212293-T3  
4-year-olds to 3rd-graders  
$45 per person 
March 25 
10:00 a.m. - 1:00 p.m.
Savage Sports Center, 13450 Dakota Ave.
Registration Deadline:  Sunday, March 16

Lacrosse Non-Contact Camp  |  Wednesday, March 26

Sports Unlimited coaches will teach the fundamental skill 
NON Contact (also known as Soft Lacrosse) using small group 
activities, scrimmages and fun games.  Individual skills to 
be taught are catching, throwing, scooping and cradling.  
Participants also will be taught the rules of lacrosse while 
working on team play and sportsmanship.  Campers will be 
divided by age and skill level.  All equipment provided. Staff 
ratio is 1-8.  Please bring a water bottle and a small snack.  

Activity #  212290-L3
K to 6th-graders  $45 per person 
March 26 10:00 a.m. - 1:00 p.m. 
Savage Sports Center , 13450 Dakota Ave.
Registration Deadline:  Sunday, March 16

Flashlight Egg Hunt and Craft |  Friday, April 11

Bring your flashlight and basket to look for eggs as the sun goes down.  Several “special prize” eggs have been hidden — will 
you be the lucky hunter?  Don’t miss out on a small seasonal craft before the hunt!  This event takes place rain, snow or shine. 
Remember your flashlight and basket!  

Activity #  210140-01 
K to 5th-graders $6 per child   Registration Deadline: Sunday, April 6
April 11 Craft 6:45 - 7:45 p.m.    Hunt  8:00 p.m. sharp ELC at Community Park, 13550 Dakota Ave. 

Egg Hunt and Craft  |  Saturday, April 12

The bunny is on his way to hide eggs for area children.  He will 
lead the hunt and hand out treats.  Don’t miss out on a small 
seasonal craft before the hunt!  The search will take place rain, 
snow or shine so dress for the outdoors. Remember your basket!

Activity #  200140-02 
3-year-olds to K $6 per child
April 12 Craft 8:15 - 9:15 a.m.     Hunt  9:30 a.m. sharp
ELC at Community Park ,13550 Dakota Ave. 
Registration Deadline: Sunday, April 6 

SPRING FAVORITES

Arbor Day Events  |  Saturday, May 3

The City of Savage and Prior Lake will host the annual Arbor 
Day Tree Sale at the Savage Public Works Building on May 3.
Residents may pre-order trees and shrubs ONLINE or by calling 
(952) 224-3400 between March 3 - April 2.
Otherwise, trees are sold on a first-come, first-served basis. All 
trees are sold at a wholesale prices and carry no
warranties. The sale will be held rain or shine. A variety of 
ornamental, shade and evergreen shrubs and trees,
ranging in size from 1 to 2 inches in diameter, will be available. 
Prices will range from $20-$60. Visit cityofsavage.com or 
call the Arbor Day Info Line at (952) 882-2657 for additional 
information. 

Saturday, May 3  9:00 - 11:00 a.m.
Savage Public Works Building, 
13770 Dakota Ave.
Open to Savage and Prior Lake residents

Austrian Pine
Prairie Fire Crab
Blue Beech
Skyline Honeylocust

Sugar Maple
Spring Snow Crab
Accolade Elm
Red Oak

River Birch
Honeycrisp Apple
Bi-Color Oak
White Pine

Tree Selection (subject to change due to availability)

SORR GPS Amazing Race  |  Saturday, May 3

Family teams of 2 or more members will compete in an 
Amazing Race where various checkpoints will have to be 
conquered. We’ll start off with a pre-race informational 
meeting and wrap-up with a post race party at race 
headquarters. Family racers will need a portable GPS, 
transportation and an open mind. Teams will consist of family 
members/friends only and MUST include at least one member 
18 years of age or older. 

Activity # 366170-01
Saturday, May 3  Race begins at 9:00 a.m.
Race meeting at Lakeville Heritage Center, 
20110 Holyoke Ave., Lakeville
Everyone is welcome 
(one team member must be at least 18 years of age)

City of Savage Park and Rec Brochure

Challenge:  Re-design guide to increase enrollment in city programs

Solution:   Work closely with communications and progam directors to develop engaging 
and organized design.
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Brand and Program Identity Marks 

Challenge:  Provide unique brand identity for organizations and programs of all sizes.

Solution:  Listen, collaborate and create unique creative representation of the vision 
for each organization.
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About

Wendy Hurd strives to serve those who aim to visually 

communicate for effective business growth. 

Unique Combination 

Wendy blends her unique combination 

of education in Art, Nursing and Integrative Health

with over 20 years of professional graphic design 

experience to benefit all sizes of organizations. 

Simplified 
process

Organized

Responsive

Eye-catching 
designs

Benefits
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Client List

AIGA Minnesota

A’Viands

Bob Carpenter Plumbing

BocaPay

City of Savage, MN

DSW Financial

Gary L Brown Insurance Group

General Mills

Greg Oberle Grassfed Beef

GWG Life

Health Circles

Herder Photography

High Five Promotions

IABC Minnesota

iSend

Jostens

ONE Holistic Wellness

Orange Tree Employment Services

Power House Systems

Ronald McDonald House, Rochester, MN

Target Corporation

US Energy Services

YouSurance

and many more


